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ABSTRACT 

 At the heart of these reflections lie three sources of themes: the striving for communication of the contemporary person, the media as 

one of the most powerful social instruments, and nostalgia as a mediating mechanism, as far as etymologically the concept is connected with 

the drive to come back home, where you belong and you feel cherished. 

If two centuries ago nostalgia was perceived as a pathological condition, today it is more and more often considered a phenomenon 

which helps the formation of one’s identity in periods of transition  and through relaxation, by means of references to the past, it is directed to 

the overcoming of problematic and critical moments, which makes it a sort of anti-stress mechanism. In this paper I will discuss the communi-

cation is not equal to shared consciousness. It is useful, as J. D. Peters asserts, to eliminate certain unrealistic notions of communication as a 

reduplication of the I or the I’s thoughts in the Other. We are different and even when we understand things perfectly well, we do not agree with 

each other and there is nothing wrong with that. The consolidation of a community is more a question of the reconciliation of differences, rather 

than the achievement of a strained dialogue by all means. Here also refers to the nostalgia, which in turn is related to the media. Media can 

function as platform, projection place and tool to express nostalgia. 
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INTRODUCTION: 
 
We call nostalgia the bittersweet longing for the past which bears the fascination of memory and imagination. Nowadays, 

without any doubt, we are witnesses of a boom of the nostalgic attempts to hold an imaginary time and space within the parameters 
of the aesthetic. 

 
There has always existed nostalgia for the past times and distant spaces. However, in the beginning of the 21

st
 century, it was 

particularly evident in a large number of media networks such as Facebook and various groups and forums. As Katharina Niemeyer 
claims in “Introductionton: Media and Nostalgia”: „Indeed, part of the web could be seen as a huge attic or bric-a- brac market 
where individual and collective nostalgias converge and spread” *1+.  

Nostalgia is a „social phenomenon of popular culture, historical amnesia or the consumer world. Instead, nostalgia has to be 
understood in the larger critical context of historical, social, political, economic and aesthetic considerations” *ib.+ 

The unprecedented boom of media strategies connected with nostalgia was obvious even at the end of the previous century. 
One of its possible explanations is people’s anxiety at the end of the millennium – a time when they turned back in order to search a 
source of security. The transition between the centuries is generally associated with the feeling of cultural and social insecurity. 

The appearance of nostalgic short stories in the former socialist republics led to an avalanche of theoretical studies of nostal-
gia (oestalgia) in Germany or югоносталгия (southnostalgia) in former Yugoslavia, or even titostalgiji [2]. Southern Europe has be-
come a real testing ground for different theories that explore the meaning of nostalgia and what causes it (3,4,5). 

The post-communist nostalgia marks the longing for the lost integrity of a buried into the past world, whose tragicomic sym-
bols are interpreted as cherished. According to Boym, people live in a world which combines progress and primitivism and the latest 
modern technological and scientific inventions are more and more frequently used for the recreation of past memories (the sinking 
of the Titanic, the gladiators’ fights in Ancient Rome, the cloned dinosaurs from Jurassic Park).[6] 

In the present article, we are neither going to delve into the usage of nostalgia as „historical amnesia“, nor as one of the most 
successful commercial strategies, which employs different cultural symbols, such as the symbols of the former USSR, the GDR, or 
various historical and cultural layers to play with the emotions of the potential consumers facing the past. [7] 

What makes nostalgia an interesting phenomenon is that, reflected in the media images, it is very often associated with 
deeper layers that touch the aesthetic and as Paul Grainge claims, «the nostalgic mood» is connected with the feeling of loss. [8] 

Nostalgia is part of the human identity, and as far as in the course of time we build specific concepts and symbols, which we 
tend to associate with our own identity, the preservation of it presupposes the preservation of ourselves as formed personalities 
ahead in time. In this way, childhood, for example, is one of the most sacred periods in one’s life. Thus, studying the mytho logem of 
the ‘happy childhood’ in contemporary Russian literature from the end of the 20

th
 century, the critic V. Kuricin sees in the function of 

the symbols of the Soviet ideology not only a reason for irony regarding a ruined world, but also how they call to the memory, just 
like the favourite candies from our childhood, the images of purity and innocence of the thoughts and feelings recognized in a num-
ber of Russian Soc-art works. According to the critic, this is the significance of the endless lists in Vadim Mesyats’ novel “Wind from 
the Candy Factory”, in which together with the other listed details from his childhood, what is also enumerated in alphabetical order 
are the names of candies, some of which do not exist any more. “Scarlet Flower”, “Thunderbird”, “Evening”, “Riddle”, “Swallow”, 
“Peace”, “Stork”, etc. – the list is long.[9] 

Nostalgia, as one of the characteristic features of Soc-art in the former USSR, has a basic intention, which L. Rubinshtejn calls 
“language reconstruction”, “populating it with new, more positive codes”. It is connected with experiences which are dear to the 
person and it bears impressions which are full of meaning. [10] 

If nostalgia is some form of memory, conscious or not, it frequently constructs a past which did not really exist as such, but is 
a reflection of the longing for a different world. The film “Good Bye, Lenin!” (2003) is a characteristic example of that. In it, the pro-
tagonist, Alexander recreates his idealized version of the GDR in the present and by means of different rituals and objects disguises 
what has changed after 1989 in order to hide it from his mother, who has been in a coma since the fall of the Berlin wall. A similar 
intention to comprehend the past as a confined world is demonstrated in Emir Kosturica’s film “Underground” (1995), in which the 
plot focuses on the absurd situation of how a group of members of the Serbian Communist opposition during the Second World War 
remain confined in the basement of a house in the course of decades, being manipulated by one associate of theirs, who is part of 
the communist nomenklatura. Probably it is exactly the feeling of loss that provokes the transformation of the past through imagina-
tion, and sometimes contemporary media become spaces of nostalgia in its interpretation of a longing for different time and space 
experiences. 

Nowadays, the boom of nostalgia in contemporary media has different roots connected with the feeling of loss. The longing 
for the golden times is connected with the more and more difficult communication, which at first sight seems paradoxical: involving 
the evident communication technologies boom, on the one hand, and the emergence of ever new barriers to direct interpersonal 
communication, on the other. Technically speaking, we could traverse the whole planet in a few hours, but in practice we more often 
reach for the keys and buttons on our mobiles, TV sets, computers etc. instead of going out to meet people in person. 

Striving to create a comprehensive language, the socio-political media space often uses words and collocations like toler-
ance, consolidation, inclusion, dialogue, as if they are charged with some “magical” meaning. It appears to me, however, that the 
twenty-first century arrived already extremely tired with such partnerships and in it communication has come to mean less dialogue 
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than “dissemination”, to use the term John Durham Peters has used in his book Speaking into the Air: A History of the Idea of Com-
munication (1999).[11] Since the book has only recently come out in its translation into Bulgarian I would like to deal briefly with a 
notion expounded in it which is significant for me. 

In related to communication theory Peters looks at two concepts which, according to him, have different origins and distinct 
traditions in the history of culture: dialogue and “dissemination”. The former he links to Socrates, the second to Jesus – the two main 
figures in the moral life of the Western world. For the author of Speaking into the Air dialogue can be tyrannical whereas dissemina-
tion is something altogether different. Communication, Peters suggests, following Levinas, carries the sign of failure and in authentic-
ity when it is regarded as identical with the merging of souls. To him it is at best a dance between differences rather than a joining of 
souls. In this sense one-way communication has certain advantages.  A great part of culture is not necessarily dual or reciprocal, Pe-
ters asserts. A person has the need to communicate, sharing thoughts, ideas, sensations, scents, without necessarily expecting a 
response to these. There is wisdom in the consolation that comes from understanding that the other cannot experience the world as 
you do and that it is not necessary. 

The media, newspapers in particular, found their communication strategy on the dissemination idea, inasmuch as dialogue 
in them is a secondary and quite subjective a notion. In this sense it is of no use to accuse the media of perverting dialogue. Getting 
into a certain wavelength the journalist does not seek to achieve a mutually shared experience of the world. He shares his own expe-
riences of it. It seems to me that the challenges communication faces today are not those of remaining true to our inner worlds, but 
those of sparing others for not being able to see us the way we see ourselves. 

When talking about the communication technologies boom however we have to give their due to the two big stimuli behind 
every desire – death and distance. The ability of the contemporary media of overcoming distances, in this way positing further ob-
stacles for direct contact while at the same time disseminating large amounts of information – fuels desire in that it renders inter-
personal closeness and mutuality less and less possible. 

A particularly interesting phenomenon with regard to this is the immigrant media. 
Within the scope of this short text I will take up and focus on one instance of this type of media – a Bulgarian immigrant 

newspaper which has been published in New York for eleven years so far – the “Nedelnik” newspaper, distributed in other cities in 
the USA and Canada as well. Thepaper is sold at newsstands but relies mainly on subscription for its circulation. The subscribers are 
Bulgarian. 

My observations as editor of the “Society”, “Culture”, “Education”, “People” columns are quite varied. Here, however, I will 
attempt to summarise them with regard to some communication strategies and in relation to Peters’ book. 

The texts that make up the newspaper content are written in Bulgaria and the printing is then done in New York. In these 
circumstances it is obvious that the journalists rely exclusively on the new communication technologies, on the one hand, and on 
their own journalistic sensitivity, cultivated over time, on the other hand, since readers’ feedback is reduced to a minimum. Those 
subscribers who have objections, wishes, recommendations make phone calls not to Bulgaria but to the New York office or simply do 
not renew their subscription. 

In the situation thus described the journalist, “getting into a certain wavelength” relies mainly on the notion of information 
“dissemination”, intuits the desires of the readership, who, as is reasonable, are the centre of communication.  The readers’ expecta-
tions however are a value that is determined hypothetically and individually. 

It is taken for granted that in the immigrant media, especially the newspapers, a pervading atmosphere of nostalgia asserts 
itself, which predetermines some of the specifics of the types of published materials. Without trying to present this as an absolute 
norm, in cases of feedback a recurring desire becomes evident on the part of the readers to read about people they know, about 
events they have heard of. (For instance, a woman called at the editor’s office, talking about the anniversary of Apostol Karamitev 
whom she has years ago watched act live or a man calls, who has thoughts to share related to an interview with Nadezhda Mihay-
lova). What has been said does not mean to show that communication is entirely subject to the sentiment of nostalgia. The remote-
ness of the reader, however, in terms of physical distance predetermines some of the specifics of dialogue. 

Living in Bulgaria, the Bulgarian newspaper journalists have background competence on the reception of this or that event, 
on the regard for the different media, on the dynamics of changed social attitudes – things that the journalist writing from a distance 
can only receive in mediated form. In this sense, however far-fetched it may sound, sending texts and materials “across” is strongly 
reminiscent of sending out signals to UFOs because the communication between journalists “here” and readers “there” is full of 
gaps. Such a statement can be opposed by saying that not only long-distance communication but a tete-a-tete conversation is also 
full of gaps. However, in communication across distance, an instance of which is the coming out of the next newspaper issue, these 
gaps have periodicity. Each new issue has to cast a bridge over the gap between a precedingstatement and that which is to follow. 

At this point I would like to touch upon one other aspect of this type of communication. Insofar as a weekly is not the fast-
est carrier of information, it invests in the commentary type of materials which offer the readers a journalist’s individual point of 
view to a particular event. As with any commentary-orientedmedia this comes with its advantages as well as risks. The most signifi-
cant risk is related to the information manipulation – a risk which has been present in every media and in all times, but is very prom-
inent in the immigrant media due to its specifics. 

The findings of a survey show that approximately ¼ of the “Nedelnik” newspaper subscribers (and I assume this to be valid 
for other Bulgarian media abroad) are of an age above 50 using the Internet either very rarely or not at all. For them the information 
in the newspaper remains the only up-to-date significant information which can only be validated with the news in the Bulgarian 
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newspapers distributed abroad such as “24 hours”, “Trud” and others as well as the radio broadcasts in Bulgarian. In this sense the 
picture formed in the mind of the hypothetical reader from abroad could have very little in common with the real state of things in 
Bulgaria. 

One of the suggestions towards reducing such risks made at the recent Bulgarian immigrant media meeting envisaged the 
creation of unified information pool, open for Bulgarian participants from all over the world and gathering up-to-date information 
from different media so that Bulgarians at all points of the planet could get regular feedback. This, of course, is an important and 
necessary step towards widening the contacts among Bulgarians over the whole world. It is a different question whether such a pool 
would reduce the risk of manipulation by increasing the opportunities for dialogue. 

Let it not sound too skeptical, but communication is not equal to shared consciousness. It involves not the direct sharing of 
truth but the manipulation of impacts. It is my conviction, however, thatcommunication is going to increasingly rely on “dissemina-
tion” rather than dialogue - all this not only because of the physical distance separating people, respectively, journalists and readers, 
but because of the constantly arising obstacles to dialogue. It is useful, As Peters asserts, to eliminate certain unrealistic notions of 
communication as a reduplication of the I or the I’s thoughts in the Other. We are different and even when we understand things 
perfectly well, we do not agree with each other and there is nothing wrong with that. The consolidation of a community is more a 
question of the reconciliation of differences, rather than the achievement of a strained dialogue by all means. 
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