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ABSTRACT 

The emergence of mobile phones (GSM) in Nigeria, a communication enhancing technological device that came with the millennium en-
croachment of the global village has entirely changed the attitudes of the people in Nigeria. The shift from the conventional two-way verbal 
communication with Nigeria Telecommunication telephone facilities to the recent mobile communication with GSM handsets has clearly 
exemplified the effect of new technologies on the social, economic and general living pattern of humans across the world including Nigeri-
ans. Within the passage of some years, people are more inclined towards mobile technology. Users can talk with one another, record some 
spectacular moments of life, listen to music, install games, applications, videos, etc., transfer data and files to other compatible devices, 
send/receive SMS and visit World Wide Web. This study therefore sought to investigate the prevalent uses of mobile phones among the 
university students. 
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Introduction 

The lives of ordinary Nigerians particularly youths have in recent years undergone a significant transformation in terms of their media 
and communication habits. The pace of change brought about by new technologies has had a significant effect on the way people 
live, work, and play worldwide. New and emerging technologies challenge the traditional process of communication and aided in-
creased access to Information Technology (IT) in the home, at work, and in educational establishments. The sense that the world is in 
the middle of a continuing communications revolution has been strong since the 1960s when television made its great breakthrough. 
As technology progresses, new forms of communication have become increasingly popularized, especially among adolescents [1].  
 
This is probably true across geographical, cultural, social and economic distances. Contemporarily, we are passing through a trans-
formation phase where communication technologies are shaping the destinies of “new world”. As such, old fashion capital and la-
bour-intensive technologies are being replaced by innovative technologies which include robotics, cellular communications, minia-
ture motors, super computers, software production, smart devices like mobile phones and television sets, as well as high perfor-
mance materials like microchips.  
 
In the year 2001, the Nigerian Communication Sector took a new dimension. The Global Satellite Mobile Network popularly known 
as GSM was introduced and Nigerians embraced it with both hands. GSM came, as a welcome development in Nigeria, because the 
world has become globalized as a result of massive development in information and communication technology. The percentage of 
Mobile Telecommunication subscribers in Nigeria is over 70% and this percentage clearly shows how much we have accepted GSM as 
our medium of communication. GSM has no doubt impacted positively on the lives of Nigerians considering the fact that it enables 
effective communication not only in cities but also even in rural areas. Nigerian GSM subscribers can now use their mobile phones to 
do many things including voice calls, sending/receiving short messages services (text messages), voice messaging, and other high 
level of services like, transmitting (sending) and receiving still and line images (MMS), watching live events from any part of the 
world, and internet access, and this depend on the capability of each mobile phone technology and services rendered. These applica-
tions have been made possible through improvements in mobile telephone technology such as General Packet Radio Service (GPRS), 
Wireless Application Protocol (WAP), 3G or 4G standard, as well as Android (operating system) powered smart phones and other 
handheld mobile devices. Accordingly, contemporary technological advancement and improvement like internet and computer me-
diated communication indicate that the communication technology revolution is still young. Significant aspects of this revolution 
include speed, integrity, sophistication, and cost.  
 
However, the technological boom in recent times has introduced new facets of media in the cultural settings of every society. Infor-
mation has become a commodity which affects the economy immensely. The impacts of cell phone use on individual vary from indi-
vidual to individual, gender to gender, age to age etc. as a huge variation has been found among these variables, which ultimately 
affect their usage and the usage tend to bring impacts in variation [2].  In addition, some other factors have been found to be linked 
to the extent of mobile phone usage such as marital and work status, income etc. [3]. 
Communication media are technological institutions and some quarters claim that men have dominated the technology and women 
have been excluded from the connection of human and technology [4]. However, majority believe that there is no gender discrimina-
tion in the use of technology especially the Cellular technology - a collection of the newest digital technologies. It is such an expres-
sive device that allows us to express complex social behaviours and individual patterns of communication.  
 
At present, mobile phone subscribers have increased tremendously to a degree that nearly everyone owns at least a mobile phone. 
The research of [5] expresses that young people are obsessed with using their cell phones and often seen to show the symptoms of 
behavioural addiction, however, the ratio of boys’ addicts is far more than that of girls cell phone addicts [6].  
 
Since we are only beginning to understand the level of mobile phone use in some quarters, it is the objective of this study to put the 
assumed uses of GSM phone among the students in perspective by attempting to find answers to the following research questions 
which in turn shall guide the course of this study:  

 Do students of Nnamdi Azikiwe University (NAU) own at least a mobile phone and what constitutes owning a mobile 
phone(s)? 

 What are the main patterns of mobile phone use among the students?  

 What are the benefits of the use of mobile phones? 

 What relationship(s) exists between demographic factors (age, gender, income and type of programme) and GSM usage? 
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Literature Review 

 
Several parameters are significantly related to the patterns of mobile phone use. Research carried out in the past revealed the asso-
ciations of demographic factors such as sex, age, and psychographic factor like self-esteem with mobile phone use. Thus the follow-
ing review of literature focuses mainly on the university students’ use patterns of mobile phones. 
 

Historical Overview of Gsm in Nigeria 
  
Global System for Mobile Telecommunication (GSM) was recommended to the Military administration of General Abdulsalam Abu-
bakar which caused Nigerian Communications Commission (NCC) to grant licenses to Celia Motophone Limited, Mobile Services Lim-
ited and United Networks Limited and they were charged to provide GSM network services in Nigeria. 
 
However, the Olusegun Obasanjo administration in 1999 tagged the exercise fraudulent, revoked the licenses and introduced the 
telecommunication policy which empowered the Nigerian Communication Commission (NCC) to re-organize, auction and issue fresh 
licenses to successful companies who could provide for Nigerians an efficient and cost effective telephone system. After rigorous bid-
ding and payments of license fees of $285 million, three companies, Nigeria Telecommunications Plc (Nitel), MTN Nigeria and Econet 
Wireless were granted Digital Mobile License (DML) on 23rd March 2001 with 90 days deadline to start operation, operating license 
validity of 15 years, five years exclusivity period, dual band frequency assignment, a waiver of annual operating levy (not more than 
25 percent of annual turnover) for the first year of operation, direct international access for own subscribers to facilitate roaming. 
Thus, on 7th August, 2001, Econet Wireless (later Zain Mobile and now Airtel) commenced operations of GSM services in Nigeria, 
followed by MTN, Nitel, Globacom, Visafone, Zoom, Multilink, O-net, Starcom and recently Etisalat. According to NCC there are over 
100 million GSM subscribers in Nigeria as at 30th December, 2012. 
 

Mobile Phones uses: An Overview  
 
In both the Urban and rural areas of Nigeria, there are various categories of users of GSM products and services. Conceptually, the 
users include the high political office holders, movers and shakers of society, youths, entrepreneurs, artisans, military rank and file, 
farmers, traders and many more. The recent development in technology has entirely changed the attitudes of Nigerians. The shift 
from the conventional two-way verbal communication with A.G. Bell's telephone to the recent mobile communication with the GSM 
device has showed the impact of technology on human being. With the passage of time, people are more inclined towards technolo-
gy and mobile phone is the burning example of the technological influence upon human beings. You can talk with others; record 
some spectacular moments of life; listen to music; install games, applications; videos etc; transfer data and files to other compatible 
devices; and visit World Wide Web, - these are the basic qualities of the latest mobile phone which makes life faster and mobile. 
Consequently, the business of mobile phone has been increased at fast pace with the inclusion of cutting-edge technology. 
 
Therefore, looking at various uses of GSM products and services bring to mind the great impact and influence the new technology 
has brought to bear on the lives of Nigerians. In the recent past, most formal/informal communications were carried out through 
letter writing, a process which takes upward of three months to move from one part of the country to another, but it is common to-
day to call or send short text messages (SMS) to one or more individuals at the same time within minutes. Thus, families have be-
come closer than ever before through the use of GSM, information is passed easily to members, especially when partners or parents 
are staying apart due to work, school or other factors.  Some folks have become fashionable with trendy handsets and special ring-
tones. To this class your handset or ring tone must make a statement as to what class one belongs. They believe that poor folks tend 
to buy cheap GSM handsets while the high and mighty carries more expensive handsets. 
Some GSM handsets are equipped with digital cameras which come handy at occasions where events are recorded for the future. 
Those who are familiar with the computer environment could transfer such pictures to screen savers, send them to others via the 
internet or print them with colour printers. GSM handsets have become mobile album of some sorts. 
Others are with built-in radio for news, sports, music and entertainment in an attempt to replace transistor radios. It could be carried 
from one place to the other without interference with incoming calls or messages thereby making users to be up-to-date with infor-
mation as they unfold in the course of the day. Journalists have come to appreciate the immense contributions of GSM to their work 
of news gathering. Telephone interviews and reporting have become commonplace especially in the electronic media as well as vid-
eo clip and photographs on the spot to support news stories. The GSM handsets are equipped with calculators that could take up to 
12 digits, calendars beyond 2050, time, date, torch light, alarm clock and many more. Advertisers are catching in on the GSM revolu-
tion as products and services are regularly advertised through the GSM thereby boosting sales and increasing profits for the growth 
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of the economy. Also, businesses in Nigeria have improved with the introduction of GSM, goods and services are delivered in good 
time, delays are better managed and crises are timely averted. GSM has reduced the cost of doing business as it has shortened dis-
tances, bridged gaps between business associates, facilitate work coordination, manage time effectively thereby increasing produc-
tivity. The introduction of the GSM makes appointments more re-assuring as cancellations of meetings are immediately communicat-
ed. For want of relaxation/fun, facilities like games, videos and television programmes are abundant on GSM handsets to task minds 
and relax the individuals. The GSM innovation has gone a step further to providing tracking service for motor vehicles. This makes it 
possible for users to monitor or locate actual place and time where a vehicle is positioned within the coverage areas thereby assisting 
the police in the investigation of stolen vehicles. The Nigerian Police has been able to burst many robbery operations with the aid of 
GSM phones, get tip-offs to criminal hide-outs to effect arrests, surveillance on various metropolitan areas of the country, check traf-
fic menace, get information on search and rescue operations, SOS or distress calls in emergency/accidents, co-ordination with other 
relevant agencies to protect and secure lives and property of Nigerians. Equally, important feature of the GSM is the ability to con-
nect to the internet with the Blackberry and other internet accessed mobile phones. This has made communication a lot easier for 
businessmen, academics and others who require the internet to do their work. Most mobile phones like Blackberry, Smartphone, 
Nokia, Samsung, etc give access to the World Wide Web in any location within or outside the work environment. More so, seasonal 
greetings, religious messages, invitation to ceremonies and others have found a safe “heaven” with the GSM because it saves time, 
money to use the electronic device than the conventional methods of invitation or seasonal cards. 

 

Determinants of Mobile Phone usage  

People use the media for different reasons. Earlier studies have pointed out many determinants explaining variation in the ways of 
using the mobile phones. Gender is perhaps the most studied aspect of mobile communication in this respect. These studies indicate 
that the patterns of mobile phone use differ to some extent between men and women. Women are more likely to use the mobile 
telephone for facilitating social relationships whereas men are more technology-oriented users ([7]; [8]). Among the teenagers, boys 
seem to be more interested in the performance and applications of the mobile phones whereas the girls are more curious about de-
sign, colours and ring tones [9]. There are also some empirical evidence that women might use the mobile phones to a wider variety 
of purposes than men [10]. 

However, Age seems to modify the relationship between gender and mobile phones’ usage. In childhood, differences between girls 
and boys in mobile phone usage are almost non-existent ([11]; [12]). The younger users consider the mobile phone more as a toy and 
a game-gadget. The instrumental or functional uses of the mobile phone increase with age ([8]; [13]). It is also noted that use for 
temporal and spatial coordination increases with the age of young users. For pre-adolescents, this kind of use is not as essential as it 
is for older teenagers whose everyday schedules and social interactions are more complex [14].  

In addition to age and gender, earlier studies have found out that the level of education predicts the use of ICTs as well. Education is 
one of the most powerful predictors of digital divides within and between county ([15]; [13]).  
 
[16], noted that mobile phone usage in social contexts has been a less studied area when compared to the research on the engineer-
ing and policy aspects of mobile technologies. In recent years, most universities recognized the educational excellence of the wireless 
campus. This is a great opportunity for the students to access information more easily at any area of the campus using their mobile 
phones. In addition, with the promotion of Palm, Pocket PC and Mobile Phones as learning media, the number of practices which 
deals with integrating such devices into instruction has increased in the universities. Thus, the students can reach the admission sta-
tus, discussion forums, information systems and tests by using mobile phones and PDA devices whenever they want and wherever 
they are.  
 
According to mobile phone studies, two categories of motives for the use of mobile phones are found: instrumental or task-oriented 
and intrinsic or social motives ([17]; [18]; [19]; [20]; [21]). Intrinsic use means that people communicate with others through mobile 
phones for the purpose of companionship or reassurance, while instrumental use refers to the use of mobile phones for utility, for 
example, information seeking or making appointments.  
 
[22], found not only social and instrumental motives for mobile phone use but mobility, immediacy, and fashion/status motives as 
well. Mobile phone is primarily a medium of interpersonal communication, of which motives assess one’s functional preferences for 
communication [23]. Moreover, “these motives affect who people talk to, how they talk, and what they talk about” [24]. Interper-
sonal communication motives refer to basic reasons people communicate with others. [25], suggests that interpersonal needs are 
fulfilled on both behavioural and emotional levels.  
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[23], seminal study identified six motives which include: pleasure, affection, inclusion, escape, relaxation, and control. Those pro-
voked to communicate for pleasure do so for leisure, stimulation, and entertainment. The people, who were motivated to communi-
cate for affection, do so to show appreciation and concern for others. Those motivated to communicate for inclusion do so to avoid 
being lonely. Those motivated to communicate for escape do so to avoid other activities and pass time. Those motivated to com-
municate for relaxation do so to chill out and rest. Finally, those motivated to communicate for control do so to gain compliance or 
obedience from others. [23], divided motives into further two categories: relationally oriented motives (affection, inclusion, pleasure, 
and relaxation) and personal influence motives (control and escape). Studies have examined motives for communicating in general 
and motives in specific interpersonal relationships, ranging from non-intimate to intimate[26]. [26] adds more that although co-
workers are motivated to communicate with one another for relaxation, they are not motivated to communicate with one another 
for inclusion. The motives to communicate with others of similar relationship type can be different; for instance, the motives to 
communicate with sons and daughters vary even if both are in parent-child relationships. The use of negative humor is linked with 
motives to communicate for control and escape. Older adults tend to use motives in order to reduce loneliness, and the escape mo-
tive is the most foretelling of loneliness [27]. The need for privacy is yet another factor that is related to interpersonal communication 
motives. A high need for privacy is negatively related with the affection and pleasure motives [28]. With this background, we will pay 
attention to the use of mobile phones. 
 
 
MOBILE PHONE USES AMONG UNIVERSITY STUDENTS  
 
Mobile phone is a complex digital medium. It provides people with a variety of methods of interpersonal communication such as 
voice call, text messaging, e-mail, pinging, mobile TV, radio and internet. Additionally, it contains some diverse functions such as digi-
tal camera, games and MP3 player. The basic function of mobile phone is to mediate two persons. We generally use a mobile phone 
to contact others. Especially for young generation, text messaging is one of the most favourite interpersonal channels ([29]; [30]). 
Text messaging seems equal, and in case of youth rather superior to voice calls. Obviously voice call and text messaging are separate 
and independent media although both are contained in one device. Voice call has higher level of social presence and is richer medi-
um than text messaging. Social presence means ‘the feeling that other actors are jointly involved in communicative interaction’ [31]. 
Likewise media richness refers to the ability of the medium to transmit multiple cues, immediacy of feedback, language variety and 
personal focus of the medium [32]. [33], suggests that text-based interactions (e.g., e-mail, SMS, MMS) have been found to have less 
social presence or media richness than voice-based interactions (telephone or voice mail) as they lack non-verbal cues compared 
with other media. Therefore, it is believed that text messaging in a mobile device provides lower level of richness and social presence 
than mobile phone call does. We therefore, consider voice and text channels included in a mobile phone as equal alternatives to be 
selected when people want to communicate with others apart. Moreover, text messaging is much more than extra or supplementary 
function of mobile phone; it is an exclusive channel holding its own characteristics.  
 
According to [34], people use media actively based on their perceived needs which are drawn from social and psychological influ-
ences. University students use mobile phones for a number of reasons. Apart from text messaging, voice calls, 2going, watsup, 
browsing, music and video playing, photography and video coverage, some other prevalent uses of mobile phones among the stu-
dents include:  
 
High- tech cheating 
The mobile phone with the continuing technological advancement has become an all-in-one device, taking on several roles in com-
munication, photography, and gaming. However, a growing and more alarming trend has also added cheating among the list. Using 
technology to cheat underscores the speed of technological advancement, catching teachers by surprise. Most teachers/lecturers do 
not even realize mobile phones can be used as cheating devices.  
 
Mobile Visual Communication 
Due to the novelty of camera phones and photo messaging, research in the field is in its early stages. However, it can be expected 
that the amount of research will increase as the number of mobile phones with cameras grow, and when the sending of photo mes-
sages become (technically and economically) less demanding for the users. MMS messaging was introduced to the European publics 
in 2002. In a study in Maypole between 1997 and 1998, a prototype device was developed consisting of a camera, an interface mod-
ule, and a laptop in a rucksack [35]. In the study, Mobile Image [36], in 1999-2000, the users could send ‘‘photo messages” using a 
mobile phone and a digital camera connected with an infrared link ([37]; [38]; [39]; [29]).  
 
As the possibility of sending photo messages is a very new addition to mobile phones, most of the studies done in the area can be 
called ‘‘design studies” – studies of technology that does not yet exist on the marketplace. Design studies offer a unique opportunity 
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to combine technology, design, and behavioral issues to inform technology and service development [40]. Research is thus not often 
made in order to understand the phenomenon but to create better products and services. Still, the studies [35]; [36]; [41]; [42]; [43]) 
provide a lot of insights into the ways users conceive the possibility to communicate photographically over geographic distances. 
Most of the design studies have been made with prototype configurations or prototype systems (both hardware and software). In  
most cases people have got access to such technology that they would not have had without the study. There exist only few studies 
that focus on ”real users”, people who use a product or application that has already been introduced to the market and is in com-
mercial use. 
 
However, in contrast to design studies, another line of research has begun to explore actual users and technology through interviews, 
by discussing messages people have taken, and sometimes, by observing the users. When contrasted to a traditional design study 
with a mock-up virtual prototype of an interface or with mere usability studies, this study pays serious attention to sociability as a 
driving force in mobile multimedia [40]. However, the samples of users in the studies done with existing technology have been quite 
small. Mobile multimedia has also been too minor, a phenomenon to be yet studied purely from statistics of large segments of cam-
era phone users. The line of study with real users ([44]; [45]; [46]; [47]; [48]; [49]; [50]) has naturally been carried out only in the past 
few years after the introduction of MMS services. This area clearly needs more theoretical, academic research in addition to the de-
sign studies that often have ties with marketing research.  
 
Blackberry Messenger (chatting from other mobile phones) 
 
Blackberry Messenger as it is known is an instant messenger system that has been popular for three main reasons: it is fast (natural-
ly), virtually free and private. It allows users to send one-to-many messages to their network of contacts who are connected by 
“Blackberry Messenger Pin-a distinguished code for every Blackberry owner’’. For many youths armed with a Blackberry, BBM has 
replaced text messaging because it is free, instant and more part of a much larger community than SMS [51].  
 
Facebook  
 
According to [52], Facebook is recognized as a novel tool, used to observe behaviour in a naturalistic setting, test hypotheses and 
recruit participants. It is a popular free social networking website that allows registered users to create profiles, upload photos and 
video, send messages and keep in touch with friends, family and colleagues. The site is available in 37 different languages. 
 
Blogging  
 
A blog is a key activity on the social World Wide Web, enabling collective contributions of any type of information consisting of dis-
crete entries (“posts”) typically displayed in reverse chronological order so the most recent post appears first. Blogs are usually the 
work of a single individual, occasionally of a small group, and often are themed on a single subject. In a sense, blogs are much like 
streams of individual thoughts, allowing visitors to leave comments and even message each other via widgets on the blog and it is 
this interactivity that distinguishes them from other static websites. Blogging is a form of social networking that can be achieved us-
ing a mobile phone.  
 
Twitter  
 
[52] explored that Twitter is an online social networking service and micro blogging service that enables its users to send and read 
text-based posts of up to 140 characters, known as ``tweets``. It has been described as ‘‘the SMS of the Internet’’. It is a useful educa-
tional tool that gives people an easy way to communicate and follow information. 
 
 
EMPIRICAL REVIEW 
 
Mobile phones are one of the most common information access devices with about 70% of the global population having access [53]. 
The study investigated usage patterns of, and attitude about cell phones among university students in a mature market (United 
States) and a rapidly growing new market (India) by surveying students in each country. Key findings from the study include similari-
ties in the usage of phones to communicate with others and in the perception of mobile phone usage in public settings, and differ-
ences in the use of text messaging and opinions regarding driving and mobile phone usage. Overall results suggest students in India 
use mobile phones differently from their American counterparts. In a developing market like India, mobile phones may be the prima-
ry and only phone to which students has access [54].  
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Study by [55], confirms that mobile phones may be categorized as common communication medium and almost 31% of the global 
population uses them. [56], reveals that “the diffusion of the mobile phone was among the fastest of any technology in history”. Such 
a rapidly evolving and wide spread communication technology and medium has important social contexts and implications. [57], 
points out that it is quite difficult to find critical research which looks into the cultural value and social purpose of mobile phones. 
Only recently, research has been published on how people use mobile phones in their daily life. However, a majority of these studies 
have focused on studying populations within a relatively homogeneous culture. [58], conducted field studies of public use of mobile 
phones among teenagers in Sweden. Their study shed light on how the mobile phone has come to be used as a tool for local social 
interaction, rather than merely as a device for communication with dislocated others. Their observations point towards the collabo-
rative nature of mobile phone use. The researchers examined how phones were shared and how their field data could be of use 
when designing new mobile technology and services for the youth.  

[59], explored the possible effects of wireless communication on people’s lives. He identified several levels of effects of such a tech-
nology.  
* The first‐order effects are direct effects that are immediately perceived by users, they include uncertainty reduction, personal secu-

rity, and personal efficiency. 
* The second‐order effects are indirect effects which represent the experiences or feelings that people have or may observe in 

others, they include tighter coupling of domestic production, information immediacy, and contact-ability. 
* The third‐order effects are the least direct effects that are observed not by users of the technology but by outside observers 

who study the effects of the technology on the society in general, they include social interaction, social control, and innova-
tive uses or unanticipated usage.  

These interactions may not even be the traditional voice based interaction. [60], notes that young people use text messaging on mo-
bile phones as forms of gifts to cement social relationships.  
 
[16], focused on the behavioural and psychological aspects of cell phone usage among college students. They tried to find the rea-
sons why a technology is adopted in a particular way. They identified several attitudinal factors based on the exploratory study in-
cluding, necessity in modern times, cost efficiency when compared to landline phone, safety or security, and dependency. The study 
also endeavoured to look at the motivational and behavioural characteristics of mobile phone usage. The authors tried to combine 
their results and the result of previous research to find the trends in usage by the youth, “why college students in the US use the cell 
phone? What they think of the technology, and how they use?  The motivational themes identified by the study include personal 
safety, financial incentive, information access, social interaction, parental contacts, time management/coordination, dependency, 
image, and privacy management. The results of the focus group interviews indicated five distinct user groups in terms of their atti-
tudes toward their cell phone usage and in terms of the levels of integrating cell phones into their lives.  
 
[16], enumerated the groups as the cost‐conscious group, safety/security conscious, dependent, sophisticated, and practical users. 
The cost‐conscious users believe that a mobile phone helps them save money. The safety/security conscious users are cognizant of 
their own security and having a cell phone gives them a feeling of security. The dependent user is a person who is reliant on his/her 
phone and feels disconnected to the world without one. The sophisticated users have had their phones for the longest time and feel 
it is absolutely a necessity for functioning in the world. The practical user believes a mobile phone gives cost saving, safety benefits, 
and time efficiency.  
 
The global nature of mobile technologies makes the cross‐cultural study of the behavioural characteristics of mobile phone usage a 
topic of current interest. Venkatesh (1995) noted that consumer behaviours are primarily socio‐cultural phenomena that must, there-
fore, be discussed in socio‐cultural terms. He emphasized that cross‐cultural studies should include at least two different cultures as 
part of the same field study, although it is possible to conduct a comparative study using a single cultural setting and make compari-
sons with other cultures using textual information rather than field data. He also explained that cross‐cultural studies may incorpo-
rate cross‐national comparisons, which studies variables that are objective measures that need no cross‐cultural translation.  
 
 
Studies in the realm of mobile phone technologies are only recently starting to appear. Isaac, Nickerson, and Tarasewich (2004) stud-
ied cell phone usage in social settings in two developed countries – United States and France. Their research focused on the cell 
phones used in social settings, the perception of the acceptable use of mobile phones in social settings. They studied whether the 
use and attitudes related to the use of cell phones vary by country. Their survey indicated significant differences between users in 
United States and France when it came to using phones in public streets or while driving an automobile. French users had a signifi-
cantly negative view of using mobile phones while driving, this may be attributed to the fact that it is illegal in France to drive and 
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talk on a phone simultaneously. Variances were also observed in the use of and attitudes toward the use of mobile phones for both 
voice calls and text messaging. French users were more likely to use text messaging in all the scenarios studied except while driving. 
The researchers explained that, some of the differences may be attributed to cultural and legal differences between these countries, 
other factors such as age or the length of time that someone has used a cell phone may be important.  
 
[61], studied the organizational behaviour aspect by observing the impact of mobile phones on decision-making in sales forces within 
organizations in United States and France. They compared the differences in sales force behaviour. Correlations were conducted to 
determine whether the country, length of time the technology has been used, or their interactions were the major effect. The study 
showed that new technology adoption was responsible for a shortening of decision-making time in both countries. On the other 
hand, differences in standardization, formalization and decision-making time were identified. The results of the study indicated that 
cultural differences between countries accounted for most of the differences. [62], studied the effect of cultural background and oc-
cupational status on the way people interact and perceive technology. She surveyed university students and young professionals 
from Germany and the United Kingdom to study the attitude to and use of cell phones. Differences in attitudes were measurable 
when emotional and motivational aspects of mobile phone use were explored. [8], produced a detailed compilation of existing re-
search evidence of the social aspects of wireless communication technologies including mobile phones. They indicated cultural dif-
ferences in communication style preferences had an impact on the adoption rates of wireless technologies. The researchers intended 
to elicit general patterns for the social differentiation of wireless diffusion in different societies of Europe, America, and the Asia Pa-
cific regions. They cited numerous studies indicating that text messaging is more prevalent among the youth across countries. Other 
findings include the high incidence of phone‐borrowing in parts of Europe; impact on trip planning in travelers and mobile workers; 
popularity of mobile Internet in Japan; mobile phone as extension of personal identity in Japan; and usage of phones for communica-
tion and as status symbols by migrant workers in China. [8], extensively looked into the rise of the mobile youth in a cross‐cultural 
perspective. Their stated hypothesis was that “there is a youth culture that finds in mobile communication an adequate form of ex-
pression and reinforcement.” They indicated that much of the research into this youth culture has focused on Europe. The research-
ers cite evidence for the emergence of collective identity resulting from peer‐grouping based on networked sociability. They examine 
evidence in the United States where owning a mobile phone for a teenager has become a rite of passage. This compilation brings up 
a wide variety of unique culture attributes for each of the countries or regions studied. However, there is little by the way of direct 
cross‐cultural comparison for specific demographic segments. The literature shows that the usage of mobile phone technology has a 
significant societal influence. The ubiquitous and always‐connected nature of the technology is shaping attitudinal changes regarding 
public and private space of mobile phone users. The importance of this area and the study of the behavioural characteristics involved 
are being just realized. However relatively few studies are available which look at this issue from a cross‐cultural perspective, espe-
cially the youth segment of the mobile phone user market. Most of the previous studies were conducted in European countries and 
the United States. A cross‐cultural study between users in Nigeria and United Kingdom will enable a comparative perspective into a 
mature and developing market. 
 
BENEFITS AND EFFECTS OF MOBILE PHONE USE  
 
Growing benefits of mobile phones are undeniable and many studies highlighted advantages of mobile phone use such as establish-
ing, maintaining and supporting relationships with others [63], widening social networks due to ease of contact [64], sense of securi-
ty and safety among the mobile phone users as users can contact others in case of emergency ([60]; [65]; [66]), social gratification of 
youths from mobility, access and convenience [67], busy working parents are able to communicate with their children ([68]; [69]), 
redirecting trips that have already started, softening and changing of schedules, and progressive refinement of an activity such as 
filling in details of open-ended plans through mobile phones communication. Even deaf people can better communicate with each 
other through SMS [70].  
 
Mobile phone is rapidly becoming an important feature of our culture and lives, yet we do not understand its effects on communica-
tive practices and behaviour, particularly with reference to the communication and co-evolution of the technology and individual’s 
activity. As use of mobile telephony grows in the contemporary societies, empirical understanding of practice and social impacts be-
comes relevant for scholars and practitioners alike [71]. Studies related to mobile telephony consumption are few [71], especially 
research into the problematic areas of mobile phones consumption are hindered by a lack of good quality data [72]. 
 
These uses of the mobile phone have changed the patterns of coordination in many areas of our social life, including peer groups, 
families, and work [73]. In short, people of all ages have benefited from the mobile phone consumptions in the modern societies. 
But, researches have also identified potentially problematic and excessive use of mobile phones among teenage and youth segments 
([74]; [75]; [76]; [77]). A study conducted by  [78], in Brisbane, Australia revealed that usage rate among the students were high rang-
ing from 1.5 hours to 5 hours per day, and an average bill per month were $140, which is very expensive given the low student in-



International Journal of Advance Research, IJOAR .org                                                                                        
ISSN 2320-9151  9 

IJOAR© 2014 
http://www.ijoar.org  

come. However, another study by [68], found that Australian adolescents are the low users of the mobile phones, with 97% of teen-
agers mobile phone users making fewer than five calls per day and 85% using SMS fewer than five times per day.  [79], shows linkage 
between adolescent criminality and mobile telephone use. Heavy users of mobile telephone are over represented among those who 
are involved in various forms of deviance such as fighting, alcohol and narcotics use, various forms of theft, etc [79].  School, College 
and University students use mobile phones during their classes [64]. Youth often use mobile phone while driving, which is a consid-
erable safety risk [80]. Youth often use their mobiles in different banned settings such as hospitals, planes, petrol stations, and while 
driving, ([74]; [71]), mobile conversations in different other public spaces [75], excessive and problematic use [74].  Nigerians have 
even nicknamed GSM as “General Street Madness” and this may be connected with the fact that, we use it in the inappropriate ways. 
The Federal Road Safety Corps (FRC) has over the years been campaigning against the use of GSM phone while on the road, because 
of the dangers attached to it. In some cities like Abuja, the use of GSM phone while driving is now an offence and the offenders are 
arrested and fined. This is indeed a good development, because it has contributed to the reduction of using phone while on the road, 
thereby reducing the rate of accidents in the FCT.  
           
Japanese youths send brief text messages to each other in places where it would have been inappropriate, or private enough to have 
a conversation before. Students often share text messages with each others during their classes and also use mobile in front of their 
parents. So, the mobile phones give the youths the ability to exchange silent messages anytime, anywhere, respond to each other 
quickly and creating the feelings of always being connected [81]. According to a study conducted by [78], one of the major negative 
consequences of addictive mobile phone use is financial cost or really expensive mobile phone bills. Apart from the significant finan-
cial issues, study uncovered a wide range of negative consequences for addictive mobile phone consumers such as damaged relation-
ships, emotional stress and falling literacy [78]. According to Griffiths and Renwick (2003), young mobile phone consumers experi-
ence great level of phone bills debt, which leads to the financial worries for some young adults [82].  
 
We all know the importance of GSM to our lives, but never has it been made compulsory for every citizen to own a GSM phone. 
There are people who use their very last savings to purchase phones, and at end they would not be able to carter for their personal 
needs or that of their family. Children now put their parents under pressure by demanding for money to buy expensive phones, some 
do not even ask, instead they steal from their parents so that they could buy a sophisticated phone. The use of expensive handsets is 
now the fashion of the day in our higher institutions of learning. Students now engage in different ways to get colourful and expen-
sive phones. [16], examined mobile phone consumption among college students in USA, through focus groups and survey studies. 
Most of the study participants bought mobile phone when they started their college. Majority of the respondents made five or fewer 
calls per day, most of the calls were made on the street followed by at home and school. Students used most often their cell phones 
to call friends and relatives, boyfriends or girlfriends, and immediate family members. Majority of the respondents made calls at 
night. More than half of the respondents’ mobile phone bills were paid by their parents [16].   
 
Although, all schools formally restrict the use of mobile phones in the classrooms, but most students do use email and SMS during 
classes occasionally. It is common for students to bring their mobile phones in the classes, claiming that they use only clock function. 
Although, students do not use voice communication during classes, but they read and sometimes send messages during classes.  
However, the coming of GSM has also brought about a new form of examination malpractices. Some GSM handset-owners store a lot 
of information in its memory. Students are the major culprits here, because they copy most of what they are taught in class and dur-
ing the examination or test, they enter the hall and engage in examination malpractice. It has made most students to become lazy, as 
they no longer spend time in studying their books and making researches, they prefer storing everything in their phones and take it 
to examination hall. This has made most brains to be lazy and dull ignoring the fact that the brain is the first computer endowed on 
human beings. 
 
[83], highlighted some disruptive factors affecting students in the class room to include the following; poor class room management, 
music, climate or atmosphere trivial, alertness rivalries among peers and a host of others. Likewise, ([84]; [48]) lamented the gross 
damage the mobile phone has done to the lives of various categories of students most especially those in tertiary institution who 
play away their times on games, music, pornography and face book. Mobile phone has become a gadget of the moment on which 
most of our students commit their valuable learning time. Some even from lecture rooms communicate with friends using earphones 
and also connect earpiece into their mobile phones to listen to music, making or receiving calls, texting messages to friends, relations 
and other people. It is a fact that internet has brought about a profound pool of knowledge, that today we think and act in an e-
knowledge era. According to [85], they have contributed unintentionally to circumscribed students commitment to various academic 
works, their thinking processes, communication and language skills, which unsuspecting parents, educators and other stakeholders 
are yet to appreciate the magnitude of damage done to students’ academic commitment. These have implication for lecture room 
management. These views as expressed above have compelled lecturers and school administrators to adopt measures to ensure sani-
ty among students’ use of mobile phones during academic activities in institutions of higher learning. It is on the basis of this back-



International Journal of Advance Research, IJOAR .org                                                                                        
ISSN 2320-9151  10 

IJOAR© 2014 
http://www.ijoar.org  

ground that this study is carried out. It is believed that mobile phones have the potential of having a central place in the daily lives of 
undergraduates in our universities. But research shows that there is difference between students’ performance and commitment to 
academics in lecture rooms between those who use mobile phones during lecture hour due to lecture room disruption, inattentive-
ness, and non-participation in academic assignments or field works [79]. The problem is that the use of mobile phone among stu-
dents has become habitual rather than conscious and this has implication for education where conscious effort is required to achieve 
the objective of teaching and learning process in the lecture room. ([48]; [49]) stated that the use of mobile phones in that kind of 
situation may have negative consequence on students who may be carried away by worries that could affect their concentration. 
 
[86], studied attitudes of students towards the use of mobile phones, the perceived social pressure and likely consequence. The 
study revealed a high usage of mobile phones and found that students found the usage pleasant, helpful and easy. But on the contra-
ry, others said they experience feelings of anxiety, distraction and that it sometimes takes too much of their attention that could have 
been allotted to other facet of the main school programmes. Thus, there are challenges and implications that require to be addressed 
 
GSM has also boosted the rate of Phonographic and allied deviant activities especially among the youths. This has contributed in the 
rise of immorality and is undoubtedly corrupting the minds of our young boys and girls. Teenagers, boys and girls now download and 
post indecent texts and pictures and circulate them for reasons they know. In our Institution of learning, it is a common thing to see 
female students sending their nude pictures to their male colleagues. Some female students have even gone the extra miles of post-
ing their nude pictures to foreign-patronize who are in dying need of nude pictures for their phonographic magazines.  
           
Another negative way, by which GSM has impacted on us, is the fact that there is now incessant theft of handsets. Every day, when 
you flip through Newspapers and Magazines, you are likely to read stories of young men and to some extent women caught stealing 
one handset or the other. The theft of handsets is so rampant, in fact, it is everywhere: in our schools, inside commercial vehicles, 
public places and even places of worship. These are Nigerians, that decided to empower themselves through the act of theft of hand-
sets. These handsets are usually sold at very cheap prices so that they could make money for ends meet. This act, however, is un-
called for, because it is a crime and the Police are always on the look for GSM thieves.  
 
Nigerians are also abusing the use of handsets, because we now use it everywhere, especially in places of worship. It is common that 
in the middle of sermon in Churches or prayers in Mosque, you hear phones ringing thereby disrupting attention. This act should not 
be encouraged, because we are suppose to dedicate, submit and humble ourselves before God. Nigerians are also fond of using their 
phones in Banks despite the clear warning that the use of phones is not allowed. Trust Nigerians, some now use it as status symbol, 
they make and receive calls at places that are prohibited, all in the name of showing that they have arrived.  
 
Another negative factor of the GSM is that, it has turned people into beggars. This is common among girls as they disturb their rela-
tion, spouse, etc. for recharge cards. Every girl you meet, after a brief chat, all she asks, is for you to recharge her phone. This act is 
indecent, as Africans are not known for begging. There are students who use their pocket money meant for the purchase of books 
and other relevant materials on buying recharge cards. Some don’t even use it for themselves. It is common to see students using 
their last money to recharge their girl friends phones. 
 
GSM is no doubt a positive development to our country as it facilitates effective communication. However, all these ills need to be 
properly addressed. 
 
 
 
 
 
 
THEORETICAL FRAMEWORK 
 
Research regarding new media and youths has been approached from different perspectives using various theoretical frameworks. As 
previous studies and literature were reviewed, several patterns emerged. To best examine the study, uses and gratification theory 
was employed. 
 
[34], uses and gratification theory holds that media users (audiences) are responsible for choosing media to meet their needs. In 
other words, the approach suggests that people use the media to fulfill specific gratifications. Thus, media users play an active role in 
choosing and using the media. The actual needs satisfied by media are called media gratifications. [34],  developed some needs taken 
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from the social and psychological functions of the mass media and put them into five categories: cognitive needs, affective needs, 
personal integrative needs, social integrative needs, and tension release needs. With respect to modern technology such as mobile 
phone, this theory still applies. People seek out different technologies that help them fulfill their goals. [34], wraps up the model that 
different people can use the same communication message for very different purposes. Single media content may gratify different 
needs for different individuals and there is not only one way that people use media, there are as many reasons for using the media as 
there are media users. In interpersonal motive context, one may satisfy his inclusion need through sending a text message but the 
other may feel its pleasure to send a text message. In the same way it may be an act of escape for a person to make a voice call but 
the other person may feel relaxed while making a call. Even a voice call/ text message may possibly satisfy more than one interper-
sonal needs of the sender/receiver. 
 
Ideally, communicating through mobile phone is about the best contact between youth and their families or friends. The increased 
number and widespread nature of communication through mobile phones made the use of the device almost mandatory. Youths 
would therefore try to utilize the varied functions of the device to achieve and suit their personal needs. Mobile phones are redefin-
ing and blurring the line between public and private spaces. [87]. suggests that people in public space may be unexpectedly exposed 
to one side of a two‐party private interaction, which can be frustrating with speculations about the missing side of the interaction.  
 
[77],  have looked into this issue and the perception of mobile phone usage in the public. They studied the behaviour of new mobile 
users over a period of six weeks after acquisition of phones. Using interviews and voice‐mail, their study noted that patterns of mo-
bile phone usage varied over time and there was significant deviation between the user‐predicted usages to their actual usage. The 
researchers also studied how the perception of mobile phone usage in public contexts varied over the duration of the study. Initially, 
the perception was overwhelmingly negative. However, they noted that new users over a period of time became more accepting of 
the use of mobile phones in public places. Their study found people initially adopted cell phones for safety/security and business or 
job‐related reasons instead of social reasons. However, nearly all subjects in their study reported the use of their cell phones for so-
cial interactions had grown over a period of time.  
 
METHODOLOGY  
 
The study adopted a descriptive survey design using questionnaire. The questionnaire was designed and divided into two parts: part 
A contained items intended to collect demographic data of the respondents, while part B had items designed to obtain data on mo-
bile phone usage patterns.  Through random sampling technique, copies of the questionnaire were administered and retrieved from 
the 100 students of the Department of Mass Communication, Nnamdi Azikiwe University, Awka in their lecture halls in January 2013. 
The data collected were analysed using frequency counts and percentages. 
 
 
 
 
 
 
 
 
 
 
 
 
 
RESULTS AND ANALYSIS  
 

Ownership and the frequency of the use of Mobile Phone  

Table 1: Ownership and the use of mobile phone 

Do you own/use mobile phones? 

Response Percent 

Yes 97% 
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No 3% 

Total 100% 

 

A question was asked in order to find out if the respondents owned mobile phone/handset or not. The number of those who an-
swered in the affirmative 97(97%) are more than those in the negative who are 3 (3%) in all. It could therefore be inferred that most 
of the students are regular users of mobile phones. 

Table 2: Reason for buying Mobile Phone 
 

Reason for buying Mobile Phone Rank 

For personal safety  Second  

Tool  for socializing  First  

For information access Third  

For status  Fourth  

To impress people  Fifth  

 

 

This is the primary purpose for using a mobile phone. Female students rated it as a tool for personal safety as one can avail help of 
parents and relatives incase one is late in  returning home in the evening or during the breakdown of the vehicles through which they 
commute to Visnagar town for their studies. 

Analysis also reveals that more female students (56.5%) ranked Personal safety as number 1 as compared to the male students (48%). 
Moreover, 69% of the female students gave fifth rank to factor ‘impressing people; as compared to male students (59%). 
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A question was asked to find out how frequent the students use mobile phones for different purposes.  

Table 3: Respondents’ mobile phone usage pattern 
 

 
Regularly Occasionally Rarely Never Undecided Total 

% % % % % 

To discuss with/ pass information 
about class assignments to course 
mates 

44% 30% 19% - 7% 
100% 

(N=100) 

To exchange information about 
academic related matters 

55% 28% 13% - 4% 
100% 

(N=100) 

Clock, alarm, listen to music or ra-
dio and video (pre-loaded) 

48% 35% 12% 2% 3% 
100% 

(N=100) 

To enquire about welfare of 
friends/course mates 

78% 22% - - - 
100% 

(N=100) 

Accessing news and current affairs  18% 47% 23% 10% 2% 
100% 

(N=100) 

To send/receive text, messages, 
mail, and web browsing  

72% 22% 6% - - 
100% 

(N=100) 

For staying in touch with my par-
ents/relatives 

92% 8% - - - 
100% 

(N=100) 

To communicate with friends 100 - - - - 
100% 

(N=100) 

The data in table 3 reveal how frequently the respondents use mobile phones for different purposes. While 44% of them use mobile 
phone regularly to discuss with/pass information about class assignment to their class mates, 30% of them do so occasionally. 55% of 
the respondents use mobile phones regularly in exchanging information about academic related matters, while 28% of the same re-
spondents use mobile phones occasionally for the same purpose. The table also shows that 48% of the respondents use mobile 
phones regularly as alarm, clock, calculator, video and picture cameras/players and players as well as listen to radio and music, 35% 
use them occasionally, while 12% rarely use mobile phones for the same purpose.  

Table 3 also shows that 78% of the respondents use mobile phones regularly to enquire about welfare of friends/course mates, while 
28% of the same respondents use them occasionally. The table also shows that the majority of the respondents occasionally use their 
mobile phones in accessing news and current affairs, while almost all the respondents use mobile phones to communicate with their 
family members and friends. The findings agree with that reported by Scott (2004) that the greatest number of people in poor com-
munities in Botswana, Ghana and Uganda use phones simply for chatting to friends and family. 

The table also shows that 72% of the respondents use their mobile phones regularly in sending and receiving text messages, 22% use 
them occasionally, while only 6% rarely use their mobile phones in sending and receiving text messages. The findings collaborate 
with the findings of Grinter and Eldridge (2003) and Watt (2003) that students enjoy using text messages in arranging times to chat 
and to remind each other of arrangement already made, to coordinate with both friends and families as well as to chat or gossip.  

Table 4: Benefits of mobile phone use 
 

Benefits Percent 

Limited the need to travel 31% 

Promoted interpersonal relationships 39% 

Assisted me in obtaining academic information quickly 22% 

Helped me to exchange information through voice calls or text messaging anytime the need arise 8% 

Total  
100% 
(N=100) 

 
Table 4 shows that 39% of the respondents promotes their interpersonal relationships through the use of mobile phones, 31% of the 
respondents limited their travels through the use of mobile, 22 percent of the same respondents obtain academic information quick-
ly by using the mobile phones, while only 8% of the respondents report that the use of mobile phones helped them in exchanging 
information anytime the need arise. The findings therefore suggest that the majority of the respondents promote their interpersonal 
relationship through the use of mobile phones. 
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CONCLUSION 
  
Going by the findings of this study, it can be safely concluded that even though respondents consider the use of GSM phone quite 
valuable, they are not in any way bereft of the socially appropriate interpersonal competence required to describe them as being 
warm and affiliative. There was also a special emphasis on the persons’ connectedness which is presumably the precursor of what 
scholars of African personality constructs often refer to as the rhythmic patterns in African personality.  
It can however be affirmed that the prevalent use of GSM phone among Nigerians enhances rather than debilitate interpersonal rela-
tionship. It is worthy of note also that the gender variation that existed among male and female respondents at the macro level was 
not too significant for gender issues to overshadow the inherent social inclination of respondents.  
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